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Refereed Journal Publications 

  
Siguaw, Judy A., Jule Gassenheimer, and Gary L. Hunter (2012), “Consumer Co-Creation and the 

Impact on Intermediaries,” International Journal of Physical Distribution & Logistics 

Management, forthcoming. 

 

Riefler, Petra, Adamantios Diamantopoulos, and Judy A. Siguaw (2012), “Cosmopolitan 

Consumers as a Target Group for Segmentation,” Journal of International Business Studies, 

forthcoming. 

 

Hunter, Gary L., Jule B. Gassenheimer, and Judy A. Siguaw (2011), “Suspicion: Its Sources, 

Means of Control, and Effect on Interorganizational Relationships,” Industrial Marketing 

Management, 40 (7), 1183-1192. 

 

Sangwan, Sunanda, Chong Guan, and Judy A. Siguaw (2009), “Virtual Social Networks: Toward 

a Research Agenda,” International Journal of Virtual Communities and Social Networking, 1 (1), 

1-13. Lead Article. 

 

Simpson, Penny M. and Judy A. Siguaw (2008), “Destination Word of Mouth: The Role of 

Traveler Type, Residents, and Identity Salience,” Journal of Travel Research, 47 (November), 

167-182.  

 

Diamantopoulos, Adamantios, Judy A. Siguaw, and John W. Cadogan (2008), “Measuring 

Abstract Constructs in Management and Organizational Research: The Case of Export 

Coordination,” British Journal of Management, 19 (4), 389-395. 

 

Simpson, Penny M. and Judy A. Siguaw (2008), “Perceived Travel Risks:  The Traveler 

Perspective and Manageability," International Journal of Tourism Research, 10 (4), 315-327. 

 

Liu, Zhaoping, Judy A. Siguaw, and Cathy A. Enz (2008), “Using Tourist Travel Habits and 

Preferences to Enhance Strategic Destination Planning: The Case for Sustainable Development in 

Costa Rica,” Cornell Hospitality Quarterly, 49 (July), 258-281. 

 

Simpson, Penny M., Judy A. Siguaw, and John W. Cadogan (2008), “Understanding the 

Observational Consumer: An Examination of Antecedents,” European Journal of Marketing, 42, 

(1/2), 196-221.  

 

Gassenheimer, Jule B., Gary L. Hunter, and Judy A. Siguaw (2007), “The Taming of a Hostile 



Supply Network:  An Analysis of Hybrid Distribution from a Transactional Cost, Relational and 

Network Perspective,” Industrial Marketing Management, 36 (5), 604-616.  

 

Diamantopoulos, Adamantios and Judy A. Siguaw (2006), “Formative vs. Reflective Indicators in 

Measure Development: Does the Choice of Indicators Matter?” British Journal of Management, 

17, 263-282. Lead Article. 

 

Simpson, Penny M., Judy A. Siguaw, and Cathy A. Enz (2006), “Innovation Orientation 

Outcomes:  The Good and the Bad,” Journal of Business Research, 59 (October), 1133-1141.  

 

Siguaw, Judy A., Penny M. Simpson, and Cathy A. Enz (2006), “Conceptualizing Innovation 

Orientation: A Framework for Study and Integration of Innovation Research,” Journal of Product 

Innovation Management, 23 (November), 556-574. 

 

Siguaw, Judy A., Penny M. Simpson, and Ali Kasikci (2006), “Exploratory Evidence about 

Differences between Guest Types and Purpose of Stay in a Luxury Experience,” Journal of 

Hospitality & Leisure Marketing, 14 (1), 4-22. Lead Article. 
 

Skogland, Iselin and Judy A. Siguaw (2004), “Are Your Satisfied Customers Loyal?” Cornell 

Hotel and Restaurant Administration Quarterly, 45 (August), 221-234.  Lead article. Reprinted in 

Mexico‟s Revista de Alta Hoteleria. 
 

Siguaw, Judy A. and Penny M. Simpson (2004), “Toward Assessing Suppler Value:  The Usage 

and Importance of Supplier Selection, Retention and Value-Added Criteria,” Journal of 

Marketing Channels, 11 (2), 3-31. Lead article. 

 

Enz, Cathy A. and Judy A. Siguaw (2003), “Revisiting the Best of the Best:  Innovations in Hotel 

Practice,” Cornell Hotel and Restaurant Administration Quarterly, 44 (December), 115-123.  

 
Carroll, Bill and Judy A. Siguaw (2003), “Distribution Evolution: Impact on Hotels and 

Intermediaries,” Cornell Hotel and Restaurant Administration Quarterly, 44 (August), 38-50. 

 

Austin, Jon R., Judy A. Siguaw, and Anna S. Mattila (2003), “A Re-examination of the 

Generalizability of the Aaker Brand Personality Measurement Framework,” Journal of Strategic 

Marketing, 11 (June), 77-92.  

 

Siguaw, Judy A., Sheryl E. Kimes, and Jule B. Gassenheimer (2003), "Sales Force Productivity: 

The Application of Revenue Management Strategies to Sales Management," Industrial Marketing 

Management, 32 (7), 539-551. 

 

Siguaw, Judy A., Thomas L. Baker, and Penny M. Simpson (2003), “Preliminary Evidence on the 

Composition of Relational Exchange and Its Outcomes: The Distributor Perspective,” Journal of 

Business Research, 56 (4), 311-322. 

 



Cadogan, John W., Adamantios Diamantopoulos, and Judy A. Siguaw (2002), “Export Market-

Oriented Activities: Their Antecedents, Performance Consequences, and Moderating Factors: 

Evidence from the U.S.,” Journal of International Business Studies, 33 (3), 615-626. 

 

Simpson, Penny A., Judy A. Siguaw, and Susan C. White (2002), “Measuring the Performance of 

Suppliers: An Analysis of Evaluation Processes,” Journal of Supply Chain Management, 38 

(Winter), 29-41.   
 

Diamantopoulos, Adamantios and Judy A. Siguaw (2002), “The Impact of Research Design 

Characteristics on the Evaluation and Use of Export Marketing Research: An Empirical Study,” 

Journal of Marketing Management, 18 (January), 73-104. 

 

Simpson, Penny M., Judy A. Siguaw and Thomas L. Baker (2001), “A Model of Value Creation: 

Supplier Behaviors and Their Impact on Retailer Perceived Value,” Industrial Marketing 

Management, 30 (January/February), 119-134. 

 

Namasivayam, Karthik, Cathy A. Enz, and Judy A. Siguaw (2000), “How Wired Are We? The 

State of Technology Adoption in the U.S. Hotel Industry,” Cornell Hotel and Restaurant 

Administration Quarterly, 41 (December), 40-48. 

 

Dubé, Laurette, Cathy A. Enz, Leo M. Renaghan, and Judy A. Siguaw (2000), “Managing for 

Excellence: Conclusions and Challenges from a Study of Best Practices in the U.S. Lodging 

Industry,” Cornell Hotel and Restaurant Administration Quarterly, 41 (October), 30-39. 

 

Enz, Cathy A. and Judy A. Siguaw (2000), “Best Practices in Service Quality,” Cornell Hotel and 

Restaurant Administration Quarterly, 41 (October), 20-29. Lead article. 

 

Simpson, Penny M. and Judy A. Siguaw (2000), “Student Evaluations of Teaching: An 

Exploratory Study of the Faculty Response,” Journal of Marketing Education, 22 (December), 

199-213. 

 

Siguaw, Judy A., Cathy A. Enz, and Karthik Namasivayam (2000), “Adoption of Information 

Technology in U.S. Hotels: Strategically Driven Objectives,” Journal of Travel Research, 39 

(November), 192-201. 
 

Enz, Cathy A. and Judy A. Siguaw (2000), “Best Practices in Human Resources,” Cornell Hotel 

and Restaurant Administration Quarterly, 41 (February), 48-61. 
 

Simpson, Penny M., Thomas L. Baker, and Judy A. Siguaw (1999), “An Investigation Into 

Potential Moderating Effects of the Relationship Between Actual and Perceived Market 

Orientation,” Journal of Marketing Channels, 7 (1/2), 95-120.  
 

Siguaw, Judy A. and Cathy A. Enz (1999), “Best Practices in Hotel Operations,” Cornell Hotel 

and Restaurant Administration Quarterly, 40 (December), 42-53. 

 



Enz, Cathy A., Gordon Potter, and Judy A. Siguaw (1999), “Serving More Segments and Offering 

More Products: What Are the Costs and Where Are the Profits?” Cornell Hotel and Restaurant 

Administration Quarterly, 40 (December), 54-62. 

 

Siguaw, Judy A. and Cathy A. Enz (1999), “Best Practices in Marketing,” Cornell Hotel and 

Restaurant Administration Quarterly, 40 (October), 31-43.  Reprinted in Japanese issue of The 

Hotel Management, June 2000. 

  

Siguaw, Judy A. and Cathy A. Enz (1999), “Best Practices in Hotel Architecture,” Cornell Hotel 

and Restaurant Administration Quarterly, 40 (October), 44-49. 

 

Siguaw, Judy A. and Cathy A. Enz (1999), “Best Practices in Food & Beverage Management,” 

Cornell Hotel and Restaurant Administration Quarterly, 40 (October), 50-57.  Reprinted in 

Japanese issue of The Hotel Management, July 2000.  Reprinted in Hotel Management and 

Operations, 3
rd

 ed., Denney G. Rutherford, ed. 

 

Siguaw, Judy A. and Cathy A. Enz (1999), “Best Practices in Information Technology,” Cornell 

Hotel and Restaurant Administration Quarterly, 40 (October), 58-71.  Reprinted in Hotel 

Management and Operations, 3
rd

 ed., Denney G. Rutherford, ed. 

 

Enz, Cathy A. and Judy A. Siguaw (1999), “Best Hotel Environmental Practices,” Cornell Hotel 

and Restaurant Administration Quarterly, 40 (October), 72-77. 

  

Dubé, Laurette, Cathy A. Enz, Leo M. Renaghan, and Judy A. Siguaw (1999), “Best Practices in 

the U. S. Lodging Industry: Overview, Methods and Champions,” Cornell Hotel and Restaurant 

Administration Quarterly, 40 (August), 14-27. Lead article. 

 

Siguaw, Judy A., Anna S. Mattila, and Jon Austin (1999), “The Brand Personality Scale: An 

Application for Restaurants,” Cornell Hotel and Restaurant Administration Quarterly, 40 (June), 

48-55. 

 

Baker, Thomas L., Penny M. Simpson, and Judy A. Siguaw (1999), “The Impact of Suppliers‟ 

Perceptions of Reseller Market Orientation on Key Relationship Constructs,” Journal of the 

Academy of Marketing Science, 27 (Winter), 50-57. 

 

Siguaw, Judy A., Penny M. Simpson, and Thomas L. Baker (1998), “Effects of Supplier Market 

Orientation on Distributor Market Orientation and the Channel Relationship: The Distributor 

Perspective,” Journal of Marketing, 62 (July), 99-111.  Recipient of Cornell University School of  

Hotel Administration Annual Faculty Research Award, 1999.  Recipient of Citation of Excellence 

Award certifying a Highest Quality Rating from ANBAR Electronic Intelligence and the Editorial 

Advisory Board of ANBAR, 1999.  Nominated for AMA‟s Louis W. Stern Award, 2004. 

 

Siguaw, Judy A. and Penny Simpson (1997), “Sunday Shopping and Outshopping: The Effects of 

Religiosity,” The International Review of Retail, Distribution, and Consumer Research, 7 

(January), 23-40. 

 



Siguaw, Judy A. and Adamantios Diamantopoulos (1995), “Measuring Market Orientation: Some 

Evidence on Narver and Slater's Three-Component Scale,” Journal of Strategic Marketing, 3, 77-

88. 

 

Galbraith, Craig S., Judy A. Siguaw, and Hye-Hwa Lim (1995), “Aesthetic Consumption 

Differences in Asian and Anglo Markets: Implications for Segmentation and Positioning 

Strategies,” Journal of Nonprofit & Public Sector Marketing, 3 (3/4), 1-24. 

 

Siguaw, Judy A. and K. Douglas Hoffman (1995), “The Effects of Distribution Fees on Channel 

Relationships within the U.S.,” The International Review of Retail, Distribution, and Consumer 

Research, 5 (January), 21-35. 

 

Siguaw, Judy A. and Earl D. Honeycutt, Jr. (1995), “An Examination of Gender Differences in 

Selling Behaviors and Job Attitudes,” Industrial Marketing Management, 24, 45-52. 

 

Honeycutt, Earl D., Jr., Judy A. Siguaw, and Tammy G. Hunt (1994), “Business Ethics and Job-

Related Constructs: A Cross-Cultural Comparison of Automotive Salespeople,” Journal of 

Business Ethics, 15, 235-248. 

 

Siguaw, Judy A., Gene Brown, and Robert E. Widing, II (1994), “The Influence of Market 

Orientation of the Firm on Salesforce Behavior and Attitudes,” Journal of Marketing Research, 

31 (February), 106-116. 

 

Siguaw, Judy A. and Earl D. Honeycutt, Jr. (1993), “Flexible Manufacturing and the 

Organization's Marketing Practices,” Journal of Strategic Marketing, 1, 231-245. 

 

Honeycutt, Earl D., Jr., Judy A. Siguaw, and Stephen C. Harper (1993), “The Effect of Flexible 

Manufacturing on the Marketing Practices of the Organization,” Industrial Marketing 

Management, 35 (November/December), 2-4. 

 

K. Douglas Hoffman and Judy A. Siguaw (1993), “Incorporating Ethics into the Services 

Marketing Class: The Case of Sears Auto Centers,” Marketing Education Review, 3 (Fall), 26-32. 

Case reprinted in Retailing Management by Barton A. Weitz and Michael Levy, Homewood, IL: 

Irwin, 1995. 

 

 

Refereed Conference Proceedings & Presentations 
  

Sangwan, Sunanda, Chong Guan, and Judy A. Siguaw (2008), “Effects of Context, Gender and 

Consciousness on Avatar Choice in Virtual Environments,” INFORMS Marketing Science 

Conference, Vancouver. 

 

Siguaw, Judy A. and Penny M. Simpson (2003), “A Marketing Plan for Marketing Instructors: A 

Satirical Look at Student Comments,” Proceedings of the Academy of Marketing Science Annual 

Conference, Washington, D.C., 129-133. 

 



Diamantopoulos, Adamantios and Judy Siguaw (2002), “Formative vs. Reflective Indicators in 

Measure Development: Does the Choice of Indicators Matter?” Proceedings of the Academy of 

Marketing, United Kingdom.  Nominated for Best Paper. 

 

Bojanic, David C. and Judy A. Siguaw (2001), “Examining the Market for International Travel: A 

Guide for Successful Tour Operations” Proceedings of The International Hospitality Industry 

Evolution 2001, CU
2
 Joint Conference in Hospitality and Tourism, Hong Kong, January, 75.  

 

Namasivayam, Karthik, Cathy A. Enz, and Judy A. Siguaw (2001), “Evolutionary Trends in 

Technology Adoption in the US Hotel Industry,” Proceedings of The International Hospitality 

Industry Evolution 2001, CU
2
 Joint Conference in Hospitality and Tourism, Hong Kong, January, 

63. 

 

Diamantopoulos, Adamantios, Judy A. Siguaw, and John W. Cadogan (2000), “Export 

Performance: The Impact of Cross-Country Market Orientation,” Proceedings of the American 

Marketing Association Winter Educators‟ Conference, 177-178. 

 

Siguaw, Judy A., Joanne Rockness, Tammy G. Hunt, and L. Vincent Howe (1998), “Ethical 

Values and Leadership: A Study of AACSB Business School Deans,” Proceedings of the 

Academy of Management, on disk. 

 

Cadogan, John W., Adamantios Diamantopoulos, and Judy A. Siguaw (1998), “Export Market-

Oriented Behaviours, Their Antecedents, Performance Consequences, and the Moderating Impact 

of the Export Environment: Evidence from the UK and the US,” Proceedings of the European 

Marketing Association Conference, 449-451. 

  

Siguaw, Judy A., John Cadogan, Adamantios Diamantopoulos, Greg Harner, and Sheryl 

Wasilewski (1998), “Antecedents and Outcomes of the Components of Export Market 

Orientation: A Study of U.S. Exporters,” Proceedings of the Academy of Marketing Science 

Conference, 288-289. 

 

Baker, Thomas L., Judy A. Siguaw, and Penny M. Simpson (1998), “The Relationship Between 

Actual and Perceived Market Orientation: Moderating Effects,” Proceedings of the Winter AMA 

Educators‟ Conference, 7, 118-119.  

 

Baker, Thomas L., Penny Simpson, and Judy A. Siguaw (1997), “The Effects of Market 

Orientation within a Relationship Marketing Context: Preliminary Evidence on the Resource-

Advantage Theory of Competition,” Proceedings of the AMA Summer Educators‟ Conference, 8, 

288-289. 

 

Siguaw, Judy A., Penny Simpson, and Thomas L. Baker (1997), “Modelling the Effects of Market 

Orientation on Channel Relationships: A Conceptual Framework,” Proceedings of the Academy 

of Marketing Science Conference, 20, 93. 

 



Siguaw, Judy A., Penny Simpson, and Thomas L. Baker (1996), “Conceptualizing the Influence 

of Market Orientation on Channel Relationships,” Proceedings of the AMA Summer Educators' 

Conference, 7, 306-307. 

 

Rockness, Joanne, Judy A. Siguaw, Vince Howe, and Tammy G. Hunt (1996), “The Tone at the 

Top: The Ethical Values of Business School Deans,” Proceedings of the American Accounting 

Association Conference. 

 

Diamantopoulos, Adamantios and Judy A. Siguaw (1996), “Determinants of Export Marketing 

Research Evaluations: An Exploratory Study of Firms in the U.K.,” Proceedings of Academy of 

Marketing Science, 19, 155-159. 

 

Diamantopoulos, Adamantios, Judy A. Siguaw, and Stephen Horncastle (1995), “Assessment and 

Utilization of Marketing Research: A Replication and Extension,” Proceedings of the Winter 

AMA Educators‟ Conference, 6, 490-1. 

 

Siguaw, Judy A. and Tammy G. Hunt (1995), “Gender Differences in Job Attitudes and Selling 

Behaviors among Industrial Salespersons,” Proceedings of the 1995 Southeast Decision Sciences 

Institute, 176-178. 

 

Diamantopoulos, Adamantios and Judy A. Siguaw (1994), “Examining the Market Orientation 

and Customer Orientation Measures: Evidence of Convergent and Discriminant Validity,” 

Proceedings of the Southern Marketing Association Conference, 164-167. 

 

Siguaw, Judy A. and Tom R. Siguaw (1994), “Order No. 636 and the Natural Gas Industry: Re-

Regulation and Its Effects on Marketing,” Proceedings of the American Marketing Association 

Summer Educators‟ Conference, 5, 233-238. 

 

Siguaw, Judy A. (1994), “The Influence of Consumer Religiosity and Religious Affiliation on 

Sunday Shopping,” Proceedings of the Academy of Marketing Science, 72. Nominated for Best 

Paper. 

 

Siguaw, Judy A. and Adamantios Diamantopoulos (1994), “A Reexamination of Narver and 

Slater's Market Orientation Scale,” Proceedings of the American Marketing Association Winter 

Educators‟ Conference, 150-151. 

 

Siguaw, Judy A. (1993), “Gender Differences in Selling Behaviors and Job Attitudes,” 

Proceedings of the Southern Marketing Association, 375-378. 

 

Siguaw, Judy A. (1993), “An Examination of Adaptive Selling: Antecedents and Outcomes,” 

Proceedings of the Academy of Marketing Science, 295. 

 

Siguaw, Judy A. and Earl D. Honeycutt, Jr. (1993), “The Impact of Manufacturing Flexibility and 

the Implications for Marketing Managers,” Proceedings of American Marketing Association 

Winter Educators‟ Conference, 351-352. 

 



Siguaw, Judy A. and Gene Brown (1992), “Functional Flexibility of Salespeople: Relationships 

with Job Attitudes and Performance,” Proceedings of Southern Marketing Association, 235-238. 

 

Hunt, James B. and Judy A. Siguaw (1992), “The Effect of Patriotism on Product Evaluation and 

Choice,” Proceedings of Southern Marketing Association, 98-101. 

 

Siguaw, Judy A. and K. Douglas Hoffman (1992), "The Role of Slotting Allowances in Retail 

Channel Relationships: Review and Propositions," Proceedings of the American Marketing 

Association Summer Educators‟ Conference, 494-495. 

 

Siguaw, Judy A. (1991), "Slotting Allowances: A New Variable in the Distribution Channel," 

Proceedings of the Academy of Marketing Science, 91-95.  Winner of Jane Fenyo Award. 

 

Siguaw, Judy A., Claude Simpson, and Penny Simpson (1991), “A Study of the Teenage Clothing 

Market,” Proceedings of Western Decision Sciences Institute, 134.  

 

 

Book Contributions  

 

Sangwan, Sunanda, Judy A. Siguaw, and Chong Guan (2009), “A Comparative Study of 

Motivational Differences for Online Shopping,” The Database for Advances in Information 

Systems, 40 (4), 28-42.  Reprinted in Social Computing: Concepts, Methodologies, Tools, and 

Applications, edited by S. Dasgupta S., M. Khosrow-Pour, S. Clarke, M. E. Jennex, A. Becker, 

PA: IGI Global, pp. 2198-2210. ISBN10: 1605669849. 

 

Smith, Russell A. and Judy Siguaw (2010), Strategic Hospitality Leadership: The Asian Initiative. 

Singapore: John Wiley & Sons (Asia) Pte. Ltd. 

 

Siguaw, Judy A. and Wee Beng Geok (2008), Exploring Best Practices in the Hospitality Industry 

in Asia. Singapore: Asia Business Case Centre. 

 

Siguaw, Judy A. and David C. Bojanic (2004), Hospitality Sales: Selling Smarter.  Clifton Park, 

NY: Delmar Learning. 

 

Walsh, Kate, Cathy A. Enz, and Judy A. Siguaw (2003), "Innovations in Hospitality Human 

Resources: Cases from the U.S. Lodging Industry," in Managing Employee Attitudes and 

Behaviors in the Tourism and Hospitality Industry, Salih Kusluvan, ed. Hauppauge, NY: Nova 

Science Publishers. 

 

Diamantopoulos, Adamantios and Judy A. Siguaw (2000), Introducing LISREL: A Guide for the 

Uninitiated. London: Sage Publications. 

 

Dubé, Laurette, Cathy A. Enz, Leo M. Renaghan, and Judy A. Siguaw (1999), “Discovering Best 

Practices in the United States Lodging Industry: Managers‟ and Customers‟ Perspectives,” study 

sponsored by the American Hotel Foundation and funded by American Express.  Final report 



published as a book titled American Lodging Excellence: The Key to Best Practices in the 

Lodging Industry. 

 

Siguaw, Judy A., Penny Simpson, and Thomas L. Baker (1999), “The Influence of Market 

Orientation on Channel Relationships: A Dyadic Examination,” in Developing A Market 

Orientation, Rohit Deshpandé, ed. Thousand Oaks, CA: Sage Publications. 

 

Czinkota, Michael et al. (1999, 2002, 2004), Marketing: Best Practices. Fort Worth, TX: The 

Dryden Press.  Author of the “Personal Selling and Sales Management” chapter; also authored all 

ancillary materials (instructor‟s manual, test bank, study guide) for 1
st
 edition of this chapter.  

Textbook reprinted in Portuguese (2000).  Named outstanding new book for Harcourt Brace for 

2000.  With Penny Simpson, developed all interactive chapter exercises for 3
rd

 edition of this 

textbook. 

 

Siguaw, Judy A. and K. Douglas Hoffman (1997), “Case of Ivan Boesky,” and “Case of Jim 

Baker and the PTL,” printed in Essentials of Services Marketing by K. Douglas Hoffman and 

John E. G. Bateson, Fort Worth, TX: Dryden.   

 

K. Douglas Hoffman and Judy A. Siguaw (1995), “The Case of Sears Auto Centers” reprinted in 

Retailing Management by Barton A. Weitz and Michael Levy, Homewood, IL: Irwin. 

 

Hoffman, K. Douglas and Judy A. Siguaw (1994), "Teaching How to Use the BCG Matrix," in 

Great Ideas for Teaching Marketing, 2nd ed., by Charles W. Lamb, Jr., Joseph F. Hair, Jr., and 

Carl McDaniel. Cincinnati: South-Western Publishing Co. 

 

 

Authored Cases  
 

Siguaw, Judy A. and Nigel Goodwin (2006), “Asia-Pacific Strategy for Online Hotel 

Reservations: Cendant Travel,” The Asian Business Case Centre. 

 

Siguaw, Judy A. and Nigel Goodwin (2005), “Asia Pacific Branding for Online Hotel 

Reservations: Expedia, Inc.,” The Asian Business Case Centre. 

 

Wang, Shuo (doctoral student), Judy A. Siguaw, and Penny M. Simpson (2005), “Morgan‟s Rock 

Hacienda & Ecolodge,” Ivey case. 

 

Siguaw, Judy A., Penny M. Simpson, and Ali Kasikci (2004), “One Night Stands and Long-term 

Relationships:  A Case Study of Satisfaction and Loyalty,” Cornell University Center for 

Hospitality Research Case Study. 

 

 

Authoring in Nationally and Internationally Distributed Publications 

 

Enz, Cathy A., Kate Walsh, Sheryl Kimes, Judy A. Siguaw, and Rohit Verma (2010), “Cases in 

Innovative Practices in Hospitality and Related Services (Part 4): Ubuntu, L‟Ouest Express, 



Founding Farmers, POSH „Improvisational Cuisine,‟  Praq, CitizenM, Qbic, Pixel Hotel, 

Restaurant Freud, Hotel Restaurant Abrona, Dan Le Noir?, Heart Attack Grill, Re:vive, MiWorld, 

Ultimate Team Play, TweetMyJOBS, Chick-fil-A, Shangri-La Hotels & Resorts, Wendy‟s 

International, W-hotel, Marriott, Inc, Southwest Airlines, and Wyndham Hotels and Resorts.”  

Center of Hospitality Research report, vol. 10, no. 12. 

 

Enz, Cathy A., Rohit Verma, Kate Walsh, Sheryl Kimes, and Judy A. Siguaw (2010), “Cases in 

Innovative Practices in Hospitality and Related Services (Part 3): Cayuga Sustainable Hospitality, 

The Seaport Hotel, Xsense Experiential Design consulting, Jumeirah Essex House, Chick & 

Basic, Ritz-Carlton Hotel Company, Runtriz, Trip Television, Thayer Lodging, and JetBlue 

Airlines.”  Center of Hospitality Research report, vol. 10, no. 10. 

 

Kimes, Sheryl E., Cathy A. Enz, Judy A. Siguaw, Rohit Verma, and Kathryn Walsh (2010), “ 

Cases in Innovative Practices in Hospitality and Related Services (Part 2): Brewerkz, 

ComfortDelgro Taxi,  Dinnerbroker.com, Iggy‟s, Jumbo Seafood, OpenTable.com, 

PriceYourMeal.com, Sakae Sushi, Shangri-La Singapore, and Stevens Pass.”   Center of 

Hospitality Research report, vol. 10, no. 4.  

 

Siguaw, Judy A., Cathy A. Enz, Sheryl E. Kimes, Rohit Verma, and Kathryn Walsh (2009), 

“Cases in Innovative Practices in Hospitality and Related Services (Part 1): Circos Brand Karma, 

VisitBritain.com, ENTRIP, Hotels.com, Tune Hotels, Aqua
®
 by Grandstand, Tastings: A Wine 

Experience, Royal Plaza on Scotts, Capella Hotels and Resorts, The Luggage Club.” Center of 

Hospitality Research report, vol. 9, no. 17. 

  

Liu, Shaoping (PhD student), Sara Lo (undergraduate), Paula Vasconcellos (undergraduate), Judy 

Siguaw, and Cathy Enz (2006), “Competitive Destination Planning: The Case of Costa Rica,” 

Center of Hospitality Research report.   

 

Carroll, Bill and Judy A. Siguaw (2006), “An Examination of Internet Intermediaries and Hotel 

Loyalty Programs: How Will Guests Get their Points?” Center of Hospitality Research report. 

 

Carroll, Bill and Judy A. Siguaw (2005), “What‟s the Point(s)? An Emerging Issue for Online 

Intermediaries,” PhoCusWright Insighter report. 

 

Skogland, Iselin (undergraduate) and Judy A. Siguaw (2003), “Understanding Switcher & 

Stayers,” Cornell University Center for Hospitality Research Report.  

 

Carroll, Bill and Judy A. Siguaw (2003), “Distribution Evolution: Impact on Hotels and 

Intermediaries,” Cornell University Center for Hospitality Research Report. 

 

Siguaw, Judy A. (1999), “Best Practices in Sales Management and Promotion,” HSMAI‟s 

Marketing Review, 16 (Fall), 14-20. 

 

Siguaw, Judy A. (1997/1998), “Embracing Market Orientation,” HSMAI‟s Marketing Review, 14 

(Winter), 23-25. 

 



Siguaw, Judy A., Penny Simpson, and Thomas L. Baker (1997), “The Influence of Market 

Orientation on Channel Relationships: A Dyadic Examination,” Marketing Science Institute 

working paper series, report #97-103. 

 

Siguaw, Judy A. (1994), "The Strategy of Market Orientation and Its Influence on Customer 

Orientation and Job Attitudes," UNCW Discovery, 5 (Spring), 9-11. 
 


