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The East Carolina University School of Communication offers a Bachelor of Science degree in Communication.  This degree program has concentrations in Journalism, Media Production, Interpersonal/Organizational Communication, Media Studies and Public Relations. Pursuit of any major or minor course of study in the School of Communication requires admission to the School of Communication.  Admission to the School of Communication can be requested at time of admission to East Carolina University.  Entering freshman may apply for admittance to the School of Communication provided he/she has a minimum 3.0 High School GPA.  Continuing or transfer students must have a minimum overall GPA of 2.5 or higher.  To continue in any Communication major or minor course of study, the student must maintain a minimum cumulative GPA of 2.0 or higher.  In addition, students must complete COMM 1001 and COMM 1002 with a C or greater before taking additional Communication courses.  A minimum grade of C is required in all COMM courses that count toward the major.  Students interested in majoring in Communication should meet with a Communication Advisor to discuss their program of study and to complete an application for admission to the School of Communication.  
Minimum degree requirement is 126 s.h. of credit as follows:

Foundations Curriculum:  42 semester hours

Foreign Language through level 1002:  6 semester hours (12 semester hours for Journalism)
Communication Core:  12 semester hours

Communication Concentration:  30 – 36 semester hours

Free Electives to reach 126 credit hours:  30 – 36 semester hours

Communication Concentration Areas:

Interpersonal/Organizational Communication

Interpersonal/Organizational Communication is widely studied across colleges and universities throughout the United States.  This emphasis represents a degree focused on an analysis of human and social interaction and message construction for organizational and professional settings. This area is knowledge-based and practically oriented to prepare students for future job placement where human communication skills are paramount to organizational goals.

Media Studies

The goal of Media Studies is to critically examine mass and mediated forms of communication. More specifically, this curriculum focuses on the analysis and criticism of media institutions and media texts, how people experience and understand media content, and the roles of media in producing and transforming culture.

Communication Concentration Areas (cont.)
Journalism
In journalism, people now talk about “media platforms” that have converged and are converging more.  “Media platform” refers to a technology for delivering news and information. The newspaper is a print platform.  TV is a broadcast, or electronic, platform. The Internet-Web is a digital platform.  The ECU Journalism curriculum streams students through courses aimed at equipping them with the cross-platform skills they need to succeed in today’s converged journalism. The curriculum allows students to specialize in print or broadcast or Internet-Web journalism and to acquire those additional, cross-platform competencies that they feel they need to reach the career goals they set for themselves.  
Media Production
The Media Production curriculum provides an intense focus on the premiere communicative medium of our time: moving images, or more colloquially, video.  Just as a rhetorician builds her or his speech with logical construction and pleasing aesthetics, so our communicators build their messages using a script, a single camera and a computer editing platform.  Students will learn the skills necessary to master single-camera production, which has proven to be one of the most potentially expressive tools in communication.  The skills developed can be used in a wide array of genres: documentary, news, music video, entertainment, etc.  Further, the video produced can be distributed in an expanding number of media: broadcast television, cable television, home video, and the internet.  Students will also be exposed to a broad a discipline of courses in related fields such as: multi-camera television, audio, and even Web design.  

Public Relations 

The Public Relations program of study is designed for students interested in developing strategic messages, managing communication campaigns and/or practicing communication involving complex social organizations.  The Public Relations concentration will illustrate theoretical and applied skills for the public relations professional. Additionally, students will be provided a more focused curriculum which includes Interpersonal, Media, and Diversity/Culture courses which are most needed for the public relations professional.
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