Ashleigh Phillips 
New York City Tourism
Travel, Tourism, and Recreation Marketing (Grades 10, 11, 12)

Rationale
New York City heavily relies on year round tourism and tourist attractions.  Without the tourists, the economic environment would be completely different.  The standard objective is to learn about NC tourism and recreation, but since NYC has one of the most unique tourist industries, it is important to learn how it works.  Advertising will also be incorporated to learn how important it is to properly advertise different attractions. 
Objective
Standard Course of Study for Grades 10, 11, 12

Competency Goal 3: To learn all about the many impacts of tourism. 
Objective 3.01 – 3.06 Analyzing all the different areas of tourism within NYC.  



Economic Impact



Cultural Impact



Environmental Impact




Social Impact




Roles of public & private sectors




Seasonal nature of tourism

Materials for the Activity
Marketing Textbook, Internet access and tourism materials (brochures, maps, directories, etc.) 
Procedure for Activity

Visit the NY Department of Tourism to learn about the structure and procedures on the tourism industry.  Find several examples of popular tourist attractions, like the Circle Line tours, Sightseeing tours, Statue of Liberty, etc.  From these, each student should choose one attraction to thoroughly research.  
After completing the research, students will be required to create a 10-slide PowerPoint presentation.  The presentation should be a form of marketing for the attraction and should include the following: 1) address 2) directions 3) hours of operation 4) ticket/cost information 5) appropriate ages/ target audience 6) significance to NYC 7) Other related activities to do 8) pictures of the attraction 9) Works Cited page.  
Students will have 2 class periods to complete research and the PowerPoint.  By the end of the second class period, all presentations will be turned in.  All presentations will be played in front of the class, without the students knowing who did which presentation.  After viewing all presentations, the students will pick 2 attractions they would most like to visit based on the presentations.  The 2 students with the most votes will receive 5 point extra credit on their presentation.   

Closure

Discuss the presentations, learn about each attraction and what impacts it has on the different elements of Tourism.  Encourage the student to discuss what places in North Carolina are large tourist attractions and the significance of them.  Also, discuss the importance of transportation and its effect on tourism.  

Vocabulary & Concepts 
Commerce

Economy

Visitor’s Bureau 

Hotels

Hostels

Tourist Seasons

Department of Commerce 

Lodging

Public Transportation

Student Handout:  Discuss this chart and where each attraction falls in the flow of tourism.  
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