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Speed Interviewing:  

Get the Job Faster Than You Thought 

. 
 
http://www.articlesfactory.com/articles/careers/2007-interview-trends-you’ve-heard-of-spped-dating-but-what-about-speed-interviews.html 

Speed interviewing is where recruiters meet and screen multiple candidates at one 
time. This technique is being used increasingly for graduate positions and employers 
could meet and interview up to 15 candidates in a sitting. The key to performing well 
under these circumstances is preparation. Never before has a first impression been so 
important.  Before you attend, research the company so you know what they are look-
ing for in their employees and prepare a few key messages that you can draw on during 
the interview to convey your relevant expertise. On the day of the interview, bring spare 
copies of your job search documents, be well groomed, and when your name is called 
walk confidently to the interviewer and shake the employers hand. During the interview 
focus carefully on the questions asked so that you can give effective responses in the 
time allocated.  Lastly, make sure to thank the interviewer for their time and ask for 
their business card so you can follow up with a thank you card or email.   
 
As your begin to prepare for your next interview, contact The Career Center to schedule 
a mock interview.  Let us help you become a more dynamic job  
interviewer.   

As students begin their spring semester at college campuses nationwide, College-
Grad.com, the #1 Entry Level Job Site, announces the Top 500 Entry Level Em-
ployers for 2008. Great news for the Class of 2008--entry level employers are in-
creasing their hiring by 11.8% in 2008. This is the largest projected increase in en-
try level hiring CollegeGrad.com has seen since 2005. 
 
The Top Entry Level Employers list represents more than 165,000 jobs for the class 
of 2008, and is available online at http://www.CollegeGrad.com/topemployers. 
 
The list details the 2008 entry level hiring plans for employers nationwide and in-
cludes links to the home page, careers page and college page for each employer. 
Each employer page also details projections for intern hires and master's level hires 
for the 2008 recruiting year. 
 
Among the 2008 Top Entry Level Employers listed by CollegeGrad.com, 60% an-
ticipate hiring more college grads in 2008 than 2007. 21% will hire the same num-
ber and 19% will be hiring fewer college grads than in 2007. At the top of the list, 
Enterprise Rent-A-Car plans to hire 8500 new grads, while the smallest featured 
employers will hire as few as 10. But large or small, the good news is they are all 
enthusiastically hiring the Class of 2008. 
 
http://www.collegegrad.com/press/topemployers.shtml 



 

 
 

Many college students start out their careers by getting into internships. Internships are 
not a secret: about the same time you apply for one during summer vacation, you can be 
sure that there are other internship hunters in the field as well. You need to be able to 
write an cover letter that will get your foot in the door, and hopefully, land you an intern-
ship that can begin a rewarding career, even if you haven't graduated yet.  
 
Students who pull out a sample internship cover letter from the internet will not have a lot 
of room to impress. This is because the typical sample internship cover letter is tailored to 
apply to any business you apply for -- like a cookie-cutter with no definite shape. It tends 
to be vague and addressed to no one in particular. It says nothing about the company be-
ing applied to or the applicant. The typical cover sample letter almost comes off as -- 
well, disinterested.  
 
It's important to remember that in applying to a company, you are practically "selling" 
yourself to them. Companies spend millions in marketing for their products. That's not to 
say that you should spend an exorbitant amount in marketing yourself: after investing in 
learning and experience opportunities, it's as simple as selling yourself on the cover letter 
and resume -- the only chance you have to market yourself until you bag an interview. 
People think the interview is where you make the first impression, wrong -- it's in the 
cover letter. So do what you can to make those few words of your cover letter count.  
 
A good internship cover letter, first of all, is addressed to the right person. Nobody wants 
to read an impersonal "to whom it may concern." It shows that the applicant did not con-
cern himself enough to research on the company that he/she is applying to. Also, it's com-
mon courtesy to at least spell the name right. If you put yourself in the prospective em-
ployer's place, it would indeed be refreshing to see your name in a pile of letters with "to 
whom it may concern."  
 
The keywords to writing a cover letter that will impress supervisors and land you an inter-
view? CLEAR and FOCUSED. This is your one chance to sell yourself, so make sell 
yourself hard. Be assertive and driven. If you're passionate about the industry then let it 
show from your internship cover letter. If you want that internship then don't beat around 
the bush about it! In a sea of applicants, you need to be that fish that jumps right out of 
the surface -- assertive, driven, and passionate.  
 
The truth is, cover letters shouldn't be made run-of-the-mill. Applicants shouldn't be sink-
ing into the background. And your internship cover letter is your first, and often only 
chance to make an impression. So prove that you're worthy. Do your own research on the 
company and prove that you're interested (and interesting) enough to work there. Show 
why you and said company could be a perfect match. Reiterate briefly your skills, pas-
sion, and drive. Internship cover letters, in essence, are really tailor-made to fit each in-
ternship, company, and person. So write those internship cover letters like they matter, 
because they do. 

by Mario Churchill http://www.goarticles.com/cgi-bin/showa.cgi?C=517874  

Career Quotes to Live By: 
 

“Every job is a self-portrait of the person who does it.  

Autograph your work with excellence.” 
 

 -Unknown 

Career Focus: Internships and Your Cover Letter 
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You are Your Brand 

 

 

East Carolina University is committed to equality of educational opportunity and does not discriminate against applicants, students, or employers based on 
race, color, national origin, religion, gender, age, sexual orientation, or disability.  An equal opportunity/affirmative action employer, which accommodates 
the needs of individuals with disabilities. 

Personal branding describes the process by which you stand out from a crowd of job seekers by  
differentiating yourself from others with the same skills and abilities.  There are three elements that your 
brand should focus on: 
 

1.  Value Proposition:  what you stand for in terms of your personality, appearance,  
     competencies and strengths   
2.  Differentiation:  what makes you distinct from the crowd of job seekers 
3.  Marketability: how compelling your brand is to potential employers   

 
If you are conducting a job search, in order to face immense competition, you must unearth your strengths 
and become a better marketer.  That means that you need to create a distinct personal brand, something 
that highlights your unique attributes. 
 
If you are a freshman in college, you have plenty of time to discover your brand, but if you are a senior, 
you may want to do a quick brand assessment and start creating your brand materials.  Here are some 
ideas to help you get started: 
 
♦ Brainstorm a list of your passions, interests and goals, so that you can match them to a specific job 

function or title 
♦ Review your current resume, along with all supporting materials and see if they align with your goals 

and aspirations 
♦ Ask for feedback from family members, peers, career center staff and other professionals.   
       Personal branding is how you're perceived by others, so take this feedback into consideration     
       when developing your brand 
 
By using personal branding, you can showcase your unique value proposition and claim the job you  
desire, while gaining confidence in the process.   
 

Article from “JobWeb: You are Your Brand,” by Dan Schawbel 
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